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« 4% Digital lugiluuy Reservation Display/Video ad uuiuil internet

o 3@ Digital lugﬂLLuu Self-serve or Biddable Media (Google Display Network, YouTube, Facebook,

Programmatic uazau)

« @8 Social Media

On behalf of Digital Advertising Association (Thailand), we would like to express our deepest
condolences to everyone in Thailand and pay our respects to our King and protector, His Majesty
King Bhumibol Adulyadej who has gracefully ascended to Heaven.

As per the Digital Advertising Guideline during the mourning period in Thailand, we strongly
recommend all advertisers and media agencies to suspend all online advertisements until Oct 20th,
2016 as a mark of respect and may consider resumption of the advertisements again on Oct 21st,
2016 at 0.01 AM. In addition, please strongly refrain from all entertainment-related, inappropriate
and disrespectful content including those with extremely colorful visuals.

Furthermore, please note that digital advertising includes:
¢ Digital Reservation Media: Display and VDO Ad

o Self-serve Digital Media, Biddable Media (Google Display Network, YouTube, Facebook,
Programmatic, etc.)

* Social Media



